














Open Enroliment Programs

Mario Rese

is an affiliate professor at ESMT and
professor of business administration
and marketing at the Ruhr-Univer-
sitat Bochum.

UIf Schiafer

is program director at ESMT Custom-
ized Solutions. He teaches consult-
ing skills, strategy, and leadership
sessions.

Jorg Rocholl

is an associate professor at ESMT.
Prior to joining ESMT, he was at the
Kenan-Flagler Business School at
the University of North Carolina at
Chapel Hill.

/=

Visiting Faculty

Luc Wathieu

is a full professor, Ferrero Chair in In-
ternational Marketing, and associate
dean of faculty at ESMT. Prior to join-
ing ESMT, he was an associate pro-
fessor of business administration at
Harvard Business School.

Robert L. Carraway

is @ member of the ESMT visiting faculty and John

L. Colley, Jr., Associate Professor of Business Administra-
tion at the Darden School of Business, USA.

Yuxin Chen,
is a professor of marketing at Cheung Kong Graduate
School of Business, Beijing.

Matthew Mulford
is @ member of the ESMT visiting faculty and a senior
lecturer at the London School of Economics and Politics.

James Pinnells

is @ member of the ESMT visiting faculty and an expert
in international contract practice, claim, and risk
management.

Luis Huete

is @ member of the ESMT visiting faculty and a professor
of production, technology, and operations management
at IESE.

Svetlana Khapova

is a member of the ESMT visiting faculty and an associate
professor and PhD program director at the Vrije
Universiteit Amsterdam.

Niall Lothian

is a member of the ESMT visiting faculty and a former
president of the Institute of Chartered Accountants of
Scotland.

David Soberman

is a professor of marketing at the Rotman School of
Management at the University of Toronto and at INSEAD
in Fontainebleau. Prior to these appointments, he held a
number of positions in marketing management, sales,
and engineering with Molson Breweries, Nabisco Brands
Ltd., and Imperial Qil Ltd.

Robert E. Spekman

is @ member of the ESMT visiting faculty and a
professor of business administration at the Darden
School of Business.
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Open Enroliment Programs

Calendar

General Management Code Dates Fee
Executive Transition Program ETP.7.1 Sep 13-24, 2010

Module 1: Core Managerial Competences

Executive Transition Program ETP.7.2 Feb 21-March 4, 2011

Module 2: General Management Perspectives

Executive Transition Program ETP.7.3 June 20-July 1, 2011 €25,000
Module 3: Integrative Leadership in Action

Leadership

Leading People and Teams LPT.8.1 March 2-5, 2010 €4,500
Leading People and Teams LPT.9.1 Nov 16-19, 2010 €4,500
Developing Leaders DLE.3.1 Sep 20-23, 2010 €3,900
Young Leaders Program Module 1 YL.2.1 Sep 29-0ct 1, 2010

Young Leaders Program Module 2 YL.2.2 Nov 22-24, 2010 €4,900
The Inside Perspective — Modern Russian Leadership ~ TIP.3.1 Oct 1, 2010 €1,050
The Outside Perspective — Achieving Synergy with TOP.4.1 Sep 30, 2010 €1,050
Russian Management Styles

Finance

Finance for the Non-finance Executive FIN.13.1 May 3-7, 2010 €4,500
Finance for the Non-finance Executive FIN.14.1 Nov 8-12, 2010 €4,500
Decision Making and Negotiating

Decision Making DM.2.1 March 1-2, 2010 €2,200
Decision Making DM.3.1 Sep 30-0ct 1, 2010 €2,200
Negotiating Business Success NEG.17.1 March 23-25, 2010 €3,300
Negotiating Business Success NEG.18.1 Oct 19-21, 2010 €3,300
Negotiating Business Success NEG.19.1 Dec 7-9, 2010 €3,300
Contract Management in International Projects tM.7.1 April 14-16, 2010 €3,300
Contract Management in International Projects CM.8.1 Nov 24-26, 2010 €3,300
Marketing

Building a Market-oriented Business BMB.5.1 Sep 14-17, 2010 €3,900
Winning and Keeping Customers WK.5.1 Nov 1-4, 2010 €3,900
Bringing Technology to Market Module 1 BTM.6.1 June 29-July 2, 2010

Bringing Technology to Market Module 2 BTM.6.2 Sep 7-10, 2010

Bringing Technology to Market Module 3 BTM.6.3 Nov 8-11, 2010 €9,800
Brands of the Future BF.1.1 April 26-27, 2010 €2,200




Open Enroliment Programs

General Terms and Conditions

1. Application/confirmation

In order to participate in a program, the contracting
company or organization is asked to fill in the
application form, indicating its full company name
and address as well as the participant’s name.
The form should be returned to ESMT signed by an
authorized representative of the company or
organization. After thorough evaluation, ESMT will
notify the contracting company or organization

of the acceptance by letter; this notification will then
constitute a binding contract.

By signing the application form, the contracting
company or organization confirms the acceptance of
these general terms and conditions and agrees

to pay any tuition fees or cancellation fees resulting
from this agreement.

2. Cancellation policy

Where the participant is unable to attend, and
where the contracting company or organization is
not in a position to transfer his/her place to
another person, the following cancellation charges
apply: registrations cancelled 56 days or more
before the event will not be charged; cancellations
received in fewer than 56 but more than 30 days
before the event will be charged at 25% of tuition

fees; registrations cancelled in fewer than 31 but
more than 14 days before the event will be charged
at 50% of tuition fees; registrations cancelled
within 14 days before the event or fewer will be
charged at 100% of tuition fees; 100% cancellation
charges also apply in case of failure to attend the
program without prior notice.

ESMT may cancel events at short notice if the
minimum attendance is not met or any other com-
plications occur that are beyond ESMT's control
(e.g., iliness of the speaker/trainer, force majeure).
In such cases, ESMT will seek to establish an alter-
native date. If ESMT cancels the event, fees that
have already been paid will be reimbursed. Further
legal claims, for example reimbursement of job
absenteeism, travel costs or hotel expenditures, will
not be met. ESMT is under no obligation to offer
the same program in the future. Because our edu-
cational processes build on extensive groupwork
and in-class participation, admission to the program
requires full attendance.

3. Place of fulfillment and jurisdiction

As far as legally permitted, place of fulfillment and
jurisdiction is Berlin for both parties. German law
shall be applicable exclusively.
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